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The life of an entrepreneur can be daunting, especially for new 
and small business owners.  As a business owner himself, Erik 
Wolf, president and founder of Zero-G Creative, understands their 

struggles and has built his business to be a useful resource to other small 
business owners looking to get started and make valuable connections. 

According to Erik, “Getting your bearings as an entrepreneur can be a 
little difficult. Like many entrepreneurs, I began my career in the corporate 
world prior to starting my own business.  I quickly realized that being a 
business owner was a whole different ball game. Even though I left the 
corporate world with hundreds of contacts, most of those people were no 
longer practical resources since they only catered to large companies and I 
was now a small business person.  I literally had to build a new network of 
partners that could help me grow in my new venture.”

One such partnership was with Mark DiNunzio of MarketPoint 
Solutions.  “Mark and I met at a networking event almost two years ago and 
since then, we have worked together in almost every business capacity.” As 
Erik describes it, “He has been my client — where the Zero-G team and 
I helped him develop his branding and marketing materials. I have been 
Mark’s client and MarketPoint Solutions has been an invaluable resource to 
me as a business advisor. Mark asked the hard questions that really helped 
me build a strong foundation for Zero-G Creative. We’ve also been partners 
on strategic and creative projects.  What makes Mark an ideal resource for 
my business is that we both share the same philosophies about building 
relationships with people and making good connections for our companies 
and our clients.”  Erik and Mark suggest the following tips for small business 
owners looking to build a strong network and lasting partnerships:

l	 High levels of trust and accountability are the keys to any 
partnership or alliance relationship. Let potential partners know 
that earning and maintaining your trust is mandatory.

l	 Keep your eyes open for businesses that offer complimentary 
services. Companies that serve the same client base can help 
you build a lot of value for your common customers through a 
collaborative partnership relationship.

l	 Redefine who you consider to be your true competitors. “Many 
companies within our field of expertise often end up becoming our 
best referral or collaboration partners,” Erik stated. “For example 
these include writers, designers, marketers, programmers and 
even other Web or graphic design firms. We’d lose a lot of business 
if we tried to exclude those people from our network just because 
they have a few overlapping competitive services. When someone 
in our network needs help with a project, they know they can 
come to us and vice-versa. We have learned a great deal about 
building alliances and adding value for our customers through 
those relationships.

l	 Always envision yourself as a large company. A lot of small 
business owners can get caught up in the psychology of being 
small, which causes them to think small. Small companies have a 
lot to offer their clients, especially when they can determine how 
partnerships can truly add value for their customers without all 
of the built in overhead costs of a large company. Changing this 
mindset is a critical step for entrepreneurs with big aspirations. 

“Zero-G Creative exists on the strength of its partnerships,” explained 
Erik.  “Small businesses come to us because they need help with their 
marketing. They may need logos, business cards or brochures, they may 
need a Website, or they may need a comprehensive solution that includes 
all of these things along with brand development and strategic marketing 
planning. But no matter how large or small a project is, we always deliver 
exceptional quality at affordable prices. An extensive network of partners, 
along with a proven methodology and experienced people make all the 
difference.”

“At Zero-G Creative, our clients get more than a designer or a Web 
developer. They are each assigned a Virtual Marketing Director — or VMD — 
to ensure complete satisfaction throughout the entire process. The VMD has 
extensive business knowledge and marketing experience. They guide clients 
through the design process, answer questions, make recommendations, and 
act as liaison between the client and the rest of the Zero-G project team.”
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“Essentially, the Virtual Marketing Director partners with the client 
throughout the entire project,” shared Erik.  “They ensure everything is 
done on time, all requirements are met, and they act as an advocate for the 
client in managing all strategic and creative resources. These resources 
may include members of our design team as well as top-notch professionals 
from our vast network of partners like printers, photographers, 
videographers, programmers, writers, and business experts like Mark 
DiNunzio”. Throughout the process, projects and materials can be viewed 
and approved through Zero-G’s collaboration tool, known as Satellite. 
“The VMD manages all of these resources so a business owner doesn’t 
have to. We free up time from the business owner’s hectic day to allow 
them to stay focused on their business and the things that are important 
for their success.” 

Zero-G desires to build partnerships with each of its clients, as 
both parties work together toward a common goal. “Every client we have 
represents a relationship and a partnership,” expressed Erik.  “So we do 

whatever it takes to make sure that our clients are happy. A project isn’t 
done until the client says it is. We will never turn down an opportunity to do 
something right.” The team strives to provide materials to reflect the client’s 
focus and vision for their business.  

“You don’t need to be a $50 million company to look like one,” 
remarked Erik.  “With our unique approach, we are able to deliver award-
winning graphic design, Web design, branding, and marketing services to 
small businesses and startups at affordable prices. Every day, we tell business 
owners to ‘reach for the stars, not their wallets’”. Zero-G Creative has truly 
found the answer to adding value for the small business owner by building 
partnerships that last a lifetime.

For more information about Zero-G Creative please call (888) 538-1466 
or visit www.zerogcreative.com. For great small business marketing tips and 
advice visit blog.zerogcreative.com. For more information about MarketPoint 
Solutions’ business advisory and coaching services, please contact Mark 
DiNunzio at (404) 307-6521 or visit www.MarketPointSolutions.com.  

Erik Wolf, founder of Zero-G Creative


